
E verybody knows about the nation’s
top meetings centers. Short Escapes

Getaway Meetings Program provides a
unique opportunity for business and asso-
ciation meeting planners seeking destina-
tions and facilities conveniently located
near major metropolitan areas and tourist
locations. Short Escapes offers select desti-
nations highly efficient, measurable, fully
integrated business development opportu-
nities in both the corporate and leisure

markets, incorporating print, Web, e-mail,
and WCBS business radio in targeted 
metropolitan areas.                                   

Shortescapes.net identifies special 
destinations near major metropolitan areas
that offer businesses and associations the
ability to hold conveniently located 
meetings or intimate retreats of special
appeal to attendees with interest in the
out-of-doors. We provide a complete
branding and marketing program designed

to help these destinations increase their
business tourism by providing a website
portal to highlight select destinations and
provide complete information for meeting
planners; a high-impact radio advertising
campaign; and Web and print advertising
to reach national meeting planners
through Engagement Strategies and SMERF
Meetings Journal magazines, websites, and
e-mail newsletters that cover the business
and association meetings marketplaces.

A Co-op Marketing Program Designed for 

Meeting Getaways Convenient to Top Metro Areas

In conjunction with 

WCBS Newsradio 

stations in major 

metropolitan areas
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We offer a cooperative 

marketing approach to help 

selected destinations generate 

far more visibility than would 

be possible on their own.

“
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The Opportunity

Join the Shortescapes.net Getaway
Meetings Marketing Program to: 

● Cost-effectively attract corporate and
association meetings to your community
by working with other Short Escapes
destinations to increase the impact and
lower the costs for all.

● Brand your destination for meeting
planners seeking a unique venue for 
meetings and retreats.  

● Take advantage of a regional radio
advertising package and national campaign
to cost-effectively reach corporate and
association meeting planners.  

The Shortescapes.net Concept

Shortescapes.net is a website and coop-
erative marketing program based on a
series of travel books originally produced
for Random House’s Fodor’s Travel division.
The free website points tourists and regional
residents to special places for a memorable
afternoon walk or an extended stay, featuring
information on walks, bike rides, history,
what it’s like to live there and local tourism
attractions and services.

Shortescapes.net features locations
selected by the editors based on: 

● Meeting facilities
● Beauty and historic interest
● Access to walking trails, or biking,

canoeing and kayaking
● Picturesque areas 
● Proximity to cities and tourism 

attractions 
● Availability of restaurants, lodgings,

shops and other travel services
● Events and farmers markets 
Shortescapes.net leverages the power of

the Internet – and a proven format combin-
ing nature, history, recommended restau-
rants, lodging and shops – and targeted
radio promotions to help meeting planners
find wonderful getaway locations. It offers a
cooperative marketing approach to help
selected destinations generate far more visi-
bility than would be possible on their own. 

Short Escapes for Getaway Meetings is
specifically designed for those destinations
that also provide an infrastructure for busi-
ness and association meetings and retreats.

A Cooperative Marketing
Program to Put Your 
Destination on the Map

Shortescapes.net provides a turnkey, fully
integrated leisure and business tourism
development program tailored to your
community, including: 

● A portal to selected destinations at
http://www.Shortescapes.net for both
business and leisure travelers. 

● A website for your destination with a
history, what it’s like to live there, walking
maps and listings for local travel services –
See inaugural destination at
http://www.rivertownsny.org. 

● Creation of tourism and walking
maps for distribution at local attractions,
restaurants and hotels. See sample at:
http://rivertownsny.org/A-Walk-Along-the-
Aqueduct.4039067.html

● Complete information for meeting
planners for those destinations with

appropriate facilities. 
● A three-week radio advertising pro-

gram on WCBS news radio to reach busi-
ness decision-makers in the nearby metro
area leading up to peak business meeting
planning periods in the fall and spring in
which your organization’s name will be
featured. 

● An integrated e-mail and print mar-
keting campaign to reach business meeting
and incentive travel planners throughout
the U.S. in Engagement Strategies Magazine
and SMERF Meetings Journal, which reach
a large percentage of the leading corporate
and association meeting planners for the
business marketplace.

● An integrated e-mail and print mar-
keting campaign to reach meeting planners
for societies, fraternal organizations and
educational organizations seeking more
affordable yet convenient locations. 

Cost 

● $7,500 for one year program for the
Getaway Meetings marketplace; 

● $12,500 if combined with Leisure 
Co-Op Marketing program (See Leisure
Co-Op Marketing proposal) 
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● In conjunction with WCBS Newsradio stations in major metropolitan areas ●
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